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Trong thdi dai s6 phat trién manh mé, thuong hiéu cd nhan khéng
con 14 khai niém xa v&i hay dac quyén cla ngudi néi tiéng. Ai cling
mang trong minh mdt ban sic ddc nhat va chinh didu dé khién
thuong hiéu cd nhan cla ban trd nén khac biét, co gia tri va xing
dang dudc nhin thay.

Nhung liéu ban c6 can tu minh ganh vac tat ca? Cau tra l&i l&: Khong
nhat thi€t! VSi su dong hanh ctia AI - ngusi trg ly théng minh trong
ky nguyén mdi, hanh trinh xay dung va phat trién thuong hiéu ca
nhan trd nén nhanh hon, sang tao hon va hiéu qua hon bao gis hét.

Gilta hang triéu guong mat trén mang xa hdi, diéu gi khién mét ngudi
that su n6i bat? Khéng chi ndm & viéc ban la ai, ma con & cach ban
ké cau chuyén cla minh, truyén tai gia tri va tao nén dau an riéng.
Tya dé ebook “XAY DUNG THUGNG HIEU CA NHAN THOI AI”
chinh & 18i khang dinh cho su két hop hoan hao gilla cd nhan va
c6ng nghé dé cung nhau tao nén dau an khong thé nham lan.

Cudn ebook nay sé la ngudi ban déng hanh véi nhiing ai dang ap Uy
dinh x@y dung thuong hiéu ca nhan nhung con ngap ngiing vi qua
nhiéu “vat can”.

Hay cung theo chan Linh - mdt marketer day hoai nghi va nhiing noi
s khé goi tén, dai dién cho rat nhiéu ngudi khi méi bat dau hanh
trinh xay dung thuang hiéu ca nhan. TU nhiing budc chap chiing dau
tién, Linh sé dan ching ta di qua qua trinh dinh huéng, xac lap ban
sic va hoan thién hinh anh ca nhan trén mang xa hoi.

Va trong sudt hanh trinh dy, ban cling sé thay Al c6 thé hd trg nhu
thé nao dé moi budc trd nén thuan tién, nhanh chong va t6i uu hon
ma van gitr dugc dau an rat riéng cta chinh ban.

ng nhau bat dau thoi!
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AIM ACADEMY

The Treasure House of Talents

La trung tdm dao tao hang dau trong linh vuc Marketing & Communication tai
Viét Nam, AIM Academy |y marketing lam c6t 18i, khdng chi dé nang tam chat

lugng toan nganh ma con dé hé trg sinh vién, ngudi di lam va chd doanh nghiép
phat trién kién thiic va Ung dung thuc té vao hoat déng kinh doanh, quan tri va
sang tao.

Trén hanh trinh do, AIM Academy da co
nhiéu nd lyc trong cac hoat dong:

Pao tao dai chung, vdi 16+ mon hoc
thudc 04 hang muc:

Marketing Management
Cac khoéa hoc chién lugc va

\ Q chien thudt marketing cho

&« cn . ’ N .
thuong hiéu va ca nhan ty kinh
doanh.

« Creative Communication

C? 4 Cac khoa hoc vé sang tao noi
dung - tu lén chién lugc dén
thuc thi.
S0~ Digital Marketing
“‘-‘ Cac khoa hoc tiép thi trén nén
= tang s6 tU téng quan cac nén

tdng dén van dung trén ting
kénh.

* 2w ¢ Emerging Skills
- ﬂ - Céac khda hoc vé ky nang mdi ndi
m—  dUGC thiét ké c6 dong, gilp hoc
vién nhanh chéng bat kip xu
hudng, khdng bi bo lai phia sau
trong ky nguyén thay ddi lién

tuc.

Dao tao theo yéu cau doanh nghiép: Cac
khda dao tao Marketing & Communication
thiét k& riéng cho doanh nghiép, gilup
doanh nghiép luén dén dau nhing thay
déi trong cobng nghé va hanh vi khach
hang.

T6 chiic cudc thi: Vietnam Young Lions la
cudc thi tim kiém tai nang tré uy tin nhat
thudc ban quyén cla Cannes Lions.

AIM hiéu rang trong ky nguyén AI bung
né, thuong hiéu ca nhan dan tré thanh “tai
san nghé nghiép” quan trong gilip ban gid
viing ban séc gilta mot thé gidi ngay cang
bi tu dong hoa.

Vi vay, cac chuadng trinh dao tao clia AIM
Academy ludn hudng dén muc tiéu trang
bi cho ban tu duy, ky nang va phuong phap
xay dung thuong hiéu ca nhan moét cach
bai ban, c6 chién lugc va phu hop véi thsi
dai mai.

Ebook "Xay Dung Thuong Hiéu Ca Nhan
Thoi AI" & thanh qua cla qua trinh chat
loc kién thic thuc tién. Cudn ebook gilp

ban hiéu rd minh la ai, mudn trd thanh ai,
va lam thé nao dé tao dau &n bén ving
trong mdi trudng sd day bién chuyén.
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TRUY TiM BAN SAC CA NHAN (Giai doan dinh huéng)

1. Xay thuong hiéu cad nhan thoi Al
2. Chién lugc dinh hinh thuong hiéu cd nhan
3. Tim ra ban sic cta ban than

PHAC HOA HINH ANH CA NHAN (Giai doan chuin bj)

1. Brand statement (Tuyén ngén dinh vi thuong hiéu ca
nhan): Ngan gon nhung séng mai trong tdm tri ngusi khac

2. Brand board: Ban dé nhan dién cla ban

3. Brand voice & channel: Tim giong néi va naoi ban xuat hién

XAY DUNG CHI TIET (Giai doan san xudt)

1. Cac ky thuat “dong nao”
2. Content plan & execution: TU chién lugc dén bai viét thuc té
2.1. Thanh phan clia mét content plan
2.2. Bayéu té lam nén mdt content du cham
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T6 PIEM & HOAN THIEN (Giai doan hau ky)
1. Ghi lai khoanh kh&c: Khi d&i sdng thudng nhat tré
thanh kho tu liéu vo tan

2. Tips khi bat tay vao chup hinh hoac quay video
3. Tan dung Al trong khau hau ky

BAI TAP VAN DUNG

LOT KET

TAI LIEU THAM KHAO
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Moi chuyén bat nguén
0 mot nof s
khong cua riéng ai

Linh, 24 tudi, [A mot marketer tré chuyén
mang content (Noi dung) vGi hai nam
kinh nghiém & mot agency tam trung.
Coéng viéc 6n, thu nhap déu, déng nghiép
cling d& mén. Nhung dao gan day, Linh bat
dau cdm thay bat an va mét chut vé dinh
vé tuang lai phia trudc.

Mbi t6i lu6t LinkedIn, Linh nhin thay
nhiing guong mat quen thuéc. Ho la ban
cung khda dugc san don bdi cong ty Lén,
tham chi c6 ngudi mdi di lam mo6t nam
nhung da c6 cong déng ngudi theo ddi 6n
dinh nhd dang tai cac video chia sé& vé
kién thiic marketing.

Linh tu hoi: “Ua, minh cing cé kién thuc,
cling c6 kinh nghiém. Tai sao cd héi lubn
dén véi ngudi khac?”

Mt y nghi loe 1&n: “Hay la minh cing bat
dau xdy thuong hiéu ca nhan?”

Nhung dé mdi chi la y nghi vi Linh sg:

Bi ngusi quen danh gia

Video flop, khdng ai xem

Di lam 1-2 n&m thi ¢ cai gi dé chia
sé

Di lam tr sang dén t8i khdong con
tam tri ngdi viét kich ban

J@l aimacademy



Nhitng ndi sg nay lang L& giang xé Linh mdi
khi c6 nhen nhém y dinh xay dung thuang
hiéu ca nhan.

Mot ngay no, cdng ty cé dot cit gidm nhan
su. Khdng phai Linh, nhung mét chi senior,
ngudi ma cad phong déu né phuc, lai xuat
hién trong danh sach.

Chi khéng hé thi€u nang luc. Nhung ngoai
cong viéc & agency, chi gan nhu “vé hinh”
trén mdi trudng s6, khdng portfolio ca
nhan, khéng bai chia s&, khéng dau an
chuyén mén. Gan nhu chang ai that su
biét chi dang lam gi, gidi diéu gi, hay chi
c6 thé mang lai gia tri gi.

Khoanh khac dé la don thiic tinh vdéi Linh:
“Néu mét ngudi giéi nhu chi cdn cé thé mét
cd héi chi vi khéng ai biét hét gid tri chi ¢c6
thé mang lai, vy con minh thi sao?”

D6 la [an dau tién Linh hiéu: Trong thdi qua
tai thong tin, ngudi ta khéng thé nhin thay
cai ban gidi, néu ban khdng cho ho thay.

Va day la ly do Linh thuc su quyét tam xay
dung thudng hiéu ca nhan chi véi mong
mudn:

e  Dudc nhin nhan dung véi nang luc
e  CO4lgithé trong tuyén dung va co hdi

nghé nghiép

e Tu chu han véi tuong lai cla chinh
minh

e K&t ndi v8i cdc mbi quan hé chat
lugng

e Vi quan trong nhat khéng dé ndi s¢
quyét dinh cudc dsi minh

P6 la lic Linh bat dau hanh trinh méi, mét
hanh trinh ma ban ciing sap budc vao:
Xay dung thuong hiéu ca nhan mét cach
c6 chién lugdc vdi su hd trg ti AL
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Minh - Linh - dan nhan ra mét sy that phd phang: Thi trudng
marketing canh tranh khac liét, va viéc chi “lam t6t nhing gi
dugc giao” la chua di dé ngudi khac nhin thay gia tri cla
minh. Khodnh kh&c dudc cong nhan dudng nhu van con &
rat xa.

VHN V2 N

\V4

Minh can mét thi khac, mét ban sac, mdt phong cach, mét
dau an riéng dé ngudi khac nhd dén. D6 1A lic minh biét dén
khai niém thuong hiéu ca nhan.

IV IOHL N




Xay thuong hiéu ca nhan
thdi Al

Vi minh, chi moét avatar dep, mot
logo an tugng hay mot bd anh lung
linh & chua du dé tao nén mot thuong
hiéu ca nhan tron ven.

Minh tiing doc rang, xay thuong hiéu
ca nhan thuc ra la cach ban tu “ban”
chinh minh va cac ky nang dac trung
ctia ban than, giéng nhu cach mot
doanh nghiép xay dung thucng hiéu
vay.

Khai niém nay bat dau ndi lén ti cudi
nhiing nam 1990, khi Internet va
mang xa hdi gilip mdi ngudi chu dong
kiém soat hinh anh truc tuyén va dé
dang tao dau an riéng.

“Thuong hiéu ca nhan” khong phai la
mot khai niém mdi. TU thdi tién cdng
nghiép, nhiéu chi doanh nghiép da
dung chinh tén tudi va hinh anh cua
minh dé quang ba san pham, dich vu.
D6 chinh [& nhiing dau hiéu dau tién
clua thudng hiéu ca nhan (Personal
branding), chi la khi &y, ching ta chua
g0i n6 bang cai tén nay.
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Va theo thoi gian, cach con nguoi xay dung thuong hiéu ca nhan

ciing khong ngirng thay doi. Cu thé:

Trudc thé ky 20

Thudng hiéu ca nhan la danh
tiéng trong cdng déng nho,
dua vao ky nang va tinh cach.
L&i truy@n miéng la cach moi
ngudi nhé dén ban.

1970 - 1980s

Cac chuyén gia trong doanh
nghiép bat dau coi minh nhu
“gudng mat dai dién cua cong
ty”, chi dong xay dung

hinh &nh dé néi bat giia
déng nghiép va déi tha.

2010s

(Thdgi ciia mang xa hoi)

Ai cling c6 thé xay thuong
hiéu néu biét cach ké
chuyén. Nhimng ngugi ndi
tiéng trén mang xa hoi
(Influencer, KOL, KOC)

dan xuat hién, can bang gilta
tinh chan that, chuyén mon
trén mang xa hoi.

10

Thé ky 20

Ngusi néi tiéng nhu Marilyn
Monroe hay Muhammad Ali
trd thanh “thucng hiéu séng”,
dudc cham chut khi xuat hién
cong khai va truyén thong.

1990-2000s

(Cach mang sd)

Internet va mang xa hoi
(LinkedIn, Facebook,...) gitp
con ngudi kiém soat hinh anh
truc tuyén, phai bay ky nang
va cau chuyén ca nhan dén
khan gia toan cau.

2020s

Thuong hiéu ca nhan hudng
tdi su chan that, co gia tri
va tao két ndi sau, dong
th&i dugc Al hd trg dé phat

trién hiéu qua hon. g
3
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Khi thuang hiéu ca nhan lién tuc dugc
tai dinh nghia qua ting thai ky, AI xuat
hién nhu mdt cong cu quan trong, giup
thuong hiéu ay dugc nhin thay ré hon,
dugc nudi dudng va phat trién bén
ving han.

V8i minh, thuong hiéu ca nhan giong
nhu moét ngon dén bén trong mdi
ngudi. Anh sang phat ra chinh 1a ky
nang, gia tri va cau chuyén ma chi
minh mai s& hitu. Thé nhung, mdt ngon
dén nho kho co thé chiéu xa néu dung
mot minh. Vi vay, viéc xay dung kénh
ca nhan trd thanh chiéc kinh lup, giup
khuéch dai &nh sang 4y, dua hinh anh
va théng diép cla minh dén ding
ngudi, dung nai.

Al giéng nhu ngudi trg thi ding phia
sau anh déen giup minh chinh lai goc
chiéu, téi uu cach ké chuyén, gai y noi
dung phiu hgp va tiét kiém hang gig xu
.

Khi két hop ca ba, minh sé& khdng chi
cod anh sang ndi tai (Thuong hiéu ca
nhan), ma con cong cu lan tda manh
mé (Kénh) va trg thd thong minh (AI)
dé thuong hiéu dudc nhin thidy dung
cach, dung luc va ghi lai an tugng lau
dai.

Nhung du hiéu tat ca nhiing diéu do,
minh van loay hoay v6i mdét cau hoi
l6n:

“Lam sao xay dung
thudng hiéu ca nhan khi

ban than con day ndi sg
va thiéu ky nang?"
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Chién lugc dinh huéng
thuong hiéu ca nhan

TU giay phat nay, cau chuyén khéng
con la cda riéng Linh. Quyén ebook
nay s& déng hanh cung ban, ciing nhu
da tung dong hanh cung Linh, dé di
qua ting giai doan hinh thanh ban sac
ca nhan trong thdi dai s6. Nhing bai
hoc Linh da trdi qua dugdc AIM
Academy hé théng lai thanh mét 16
trinh ré rang, giup ban budc tiép ving
vang va tu tin hon.

Piéu dau tién chung ta can vudt qua
chinh la ndi sg bi ngudi quen nhin thay
va danh gia, cling la rao can l8n nhat
cta Linh va hau hét nhiing ngusdi mdi
bat dau. CAm giac “ho biét minh cla
ngay xua”, biét nhing lan minh vung
vé, non nét hay chua gidi khién nhiéu
ban e ngai xuat hién véi mét phién
ban trudng thanh hon cta chinh minh.

Nghe thi cé vé rat nang né nhung cach
dé thdo gd lai nhe nhang hon Linh
ting nghi: Bat dau bang viéc xac
dinh muc tiéu that ro rang.

Khi muc tiéu du cu thé, ban sé tap
trung hon vao con dudng minh dang
di, dong thsi cé thé do ludng dugc
hiéu qua cla tung budc minh thuc
hién - thay vi bi chi ph6i b&i anh nhin
va danh gia tu bén ngoai.
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SMART

Khi bt dau xay kénh ca nhan, Linh cin xac dinh
muc tiéu ro rang theo SMART Objectives dé moi
budc di c6 dinh huéng va do luong dudc hiéu qua:

Specific (Cu thé):
Ban mudn xay kénh dé lam gi?

Vi du: Phat trién k&nh ca nhan nham tim kiém cg hoi
nghé nghiép mai.

Measurable (Po luong dudc):
Lam sao biét nd luc clia minh dang hiéu qua?

Do qua lugt tuong tac, s6 ngudi theo ddi, sé & mai
hgp tac hoic cd hdi nghé nghiép nhan dudc.

Achievable (Pat dudc):
Muc tiéu phai thuc té v6i kha nang va thdi gian hién
tai cGa ban. Tap trung vao nhém ndi dung, ky nang
ho&c chu dé ma ban dang c6 thé manh.

Relevant (Lién guan):

Muc tiéu phai gan véi dinh hudng dai han va gia tri
ban than. Uu tién nhiing ndi dung va cach lam phu
hgp v6i hinh anh ma ban muén dudgc ghi nhan trong
tuong lai.

Time-bound (C6 han dinh théi gian):
Xac dinh rd thai gian dé dat tiing muc tiéu.

Vi du: 3 thang dau xay dung kénh, dang 2-3 bai/tuan,
dat 200 lugt theo doi.

13
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Tim kiém diém noi bat cla
ban than

Nhiéu ban giéng nhu Linh, sé thudng
bi mac ket & rao can tiép theo: “Minh
chang cé gi ndi bat ca”.

That ra, ndi s¢ nay khéng phai vi ban
khdng gidi ma vi ban dang nhin ban
than thong qua mét “lang kinh”.

Lang kinh &y dugc hinh thanh ti su so
sanh, ky vong cla ngudi khac, nhiing
l&n ban mac l6i trong qua khu va ca
viéc nhin thay ai cling “gidi hon minh”
trén mang xa hdéi. Khi soi minh qua
lang kinh d6, moi diém manh déu trd
nén md nhat, con diém yéu lai bi
phdng dai lén gap nhiéu [an.

Nhung su that la ai ciing cé diém
manh riéng, chi la ban chua nhin thay
chidng dugi anh sang dua ré. Va & budc
nay, nhiém vu cla quyén ebook chinh
l& gitp ban lau sach l&ng kinh, dé thay
ro gia tri that sy clia minh.

“Diém nodi bat khéngty
nhién xuat hién, no sé to d'ﬁn
khi minh biét cach soi chiéu

ban than vgi ding
phuong phap.”
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SWOT

Vc'j’i SWOT, ban sé nhin ban than qua
bon khia canh:

Strengths (Piém manh):
Ban [am t&t han ngudi khac ¢ dau? Piéu gi ban dudc
khen nhiéu nhat?

Weaknesses (Piém yéu):
Nhing ky nang ban con thiéu hodc hay gap khd
khan?

Opportunities (Co hoi):
Xu hudng thi trudng, nhu cu nganh, niche dang néi,
nhiing diéu ma néu ban ndm bat ding thai diém, ban
s€ bat [én nhanh.

Threats (Thach thuc):
Nh{ng rui ro bén ngoai nhu canh tranh qua déng, thi
trudng bao hoa, Al thay d&i cach lam nghé.

15
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Phan tich SWOT thong minh hon véi Al
(Nhat la phan Co hoi va Thach thiic)

Thay vi di tim kiém & tiing ngudn L& té&, cac ban
thdt tan dung AI cé thé trd thanh trg ly nghién
clu thi trudng nham rat ngén thdi gian va nang Research Prompt =
cao tinh hiéu qua. Context + Role

+Task + Constraint +
Output

Mot s& cdng cu ban c6 thé dung dé hé trg qua
trinh  research nhu ChatGPT, Perplexity,
Gemini,... DU lua chon nén tang nao, ban van cé
thé 4p dung chung mot cau tric prompt don
gidn dé Al hiéu ding van dé va trd vé két qua
chinh xac hon:

16
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Context
Boi canh ban dang tim hiéu

Vi dy: “Minh dang tim insight vé Gen Z mdi vao nganh
marketing tai Viét Nam.”

Role

Vai tro ban mudn Al dong
Vi du: “Hay dong vai chuyén gia nghién culu thi
trudng.”

Task

Nhiém wvu cu thé ban muén AI lam
Vi du: “Hay phan tich nhiing ndi dau phd bién va nhu
cau ndi dung clia nhém nay.”

Constraints:

Gigi han & diéu kién ban mudn ap dung
Vi du: “Chi phan tich trong béi cadnh Viét Nam, trong
nam 2023-2025.”

Output format:
Cach ban muén AI trda két qua
Vi du: “Hay trinh bay dudi dang bang 2 cot: Pain
Points va Content Opportunities.”

Luuy:

VG8i nhitng k&t quad ma Al cung cap, cac ban ding
quén kiém chiing dé chinh xac cla théng tin bang
cach:

e Timthém 2-3 ngudn khac nhu report nganh
(Statista, Euromonitor,...)
Quan sat doi thi xem cé khdp véi thuc té
khong?

()
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Ca hoi (Opportunities) va Thach thiic (Threats):

Pay la phan tha vi nhat! Thay vi ty minh "ngup [&n"
tim ki€ém xu hudng thi trudng, ching ta hay nhg Al
lam trg ly.

Hay chon ra 1-2 diém manh néi bat nhat (Strengths)
ma ban vira tim thdy, sau dé ap dung cau trdc
research prompt da hoc dé tim kiém cd hdi
(Opportunities) va thach thic (Threats) xoay quanh
diém manh dé.

Vi du: Néu diém manh cia ban la "ky ning viét
lach tot va c6 chuyén mén veé linh vuc tai chinh ca
nhan", ban c6 thé tao Prompt nhu sau:

Prompt mau:
Context: Minh dang mudn xay dung thuong hiéu ca
nhan vé tai chinh c& nhan cho ngudi tré Viét Nam
(Gen Z/ Millennials).
Role: Hay ddéng vai chuyén gia nghién culu thi
trudng va xu hudng ndi dung trén cac nén tang
mang xa hoi (TikTok, YouTube, Facebook).
Task: Hay phan tich xu hudng thi trudng va nhiing
van dé dang dugc quan tAm nhat trong linh vuc tai
chinh ca nhan & thai diém hién tai. Pong thdi, chira
nhing rao can/ thach thic [&n (Vi du: Sy canh
tranh, su thay déi clia thuat toan, mdic d6 bao hoa)
ma moét ngudi mdi tham gia cd thé gap phai.
Constraints: Chi tap trung vao béi canh Viét Nam,
trong nam 2024-2026.
Output Format: Hay trinh bay dudi dang 2 bang
riéng biét: 1. Opportunities (VSi 3 cot: Chu dé tiém
nang - Nén tang phu hdp - Ggi y ndi dung) va 2.
Threats (V3&i 2 cot: Thach thuc - Giadi phap ggi y).

18
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Chuong 1 khép lai, day sé & diém xuat
phat trong hanh trinh xay dung mot
thuong hiéu ca nhan cé muc tiéu, co
chién luge, dung véi hinh anh ban

mong muén va di dugc dudng dai.

Ban da ding lai dé soi chiéu ban than
bang mdt goc nhin sau sac hon: Ban
dang hudng t6i diéu gi, ban cé thé
manh nao, dai dién cho gia tri gi va
diéu muén trao di. Nhiing manh ghép
tudng nhu r&i rac ay, khi dudc xau
chudi lai, dang dan hinh thanh “ban
d6”, noi ban bat dau thay ré con
dudng minh can di.

oy
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Bai tap
van dung

Bai tap 1: Thiét lap muc tiéu
theo mo6 hinh SMART

Ban hay ap dung moé hinh SMART va
th(r trd I8i cac cAu hdi dudi day dé xac
dinh muc tiéu ca nhan:

S - Specific (Cu thé): Ban mudn xay
kénh dé lam gi? Hay viét ra cang chi
tiét cang tot nhé!

Cau tra [Gi cua ban:

M - Measurable (Po ludng dudc): Lam
sao biét nd luc cha minh dang hiéu
qua? Hay thi liét ké 3 chi sé dé dat [am
don vj cta muc tiéu (Vi du: S6 ngudi
theo doi)!

Cau tra |gi cua ban:

20

A - Achievable (Pat dudc): Hién tai
ban dang c6 nhing chuyén mon, ky
nang, hay diém dac biét ndo cé thé
gilup ban dat dugc muc tiéu?

Cau tra lGi cua ban:

R - Relevant (Lién quan): Véi von thdi
gian, nguoén luc, va nang luc hién tai thi
ban cé thé dat dudc muc tiéu da dé ra
khdng? Va nhiing yéu t6 ay da phu hop
va lién quan vdéi muc tiéu cla ban
chua?

Cau tra |Gi cua ban:

T - Time-bound (Co han dinh thgi
gian): Ban du dinh sé hoan thanh muc
tiéu dat ra trong bao lau?

Cau tra |Gi cua ban:



Bai tap 2: Hiéu rd ban than hon
cung mo hinh SWOT

Hay danh mét chut thai gian nhd lai vé
nhitng trai nghiém trudc clda ban, va
trd 13i cAc cAu hoi sau dé kham pha
nhiing gia trj c6t l6i ctia ban nhé:

Piém manh (Strengths)

Hay tu tao Prompt cla ban dua trén
1-2 diém manh va diém yéu cua ban
than, va thuc hanh véi mot cong cu Al
dé xac dinh co hoi va thach thic lién
quan. K&t quad Al tra vé cho ban la:

Diém yéu (Weaknesses)

21
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BI‘;\I THAI\ZKH AO
CUA BAN/ |n

Bai tap 1: Thiét lap muc tiéu theo

mo hinh SMART

e Specific (Cu thé)
T6i mudn xay dung mdt thuong hiéu
c4 nhan trén nén tang mang xa hoi
tAp trung vao kién thic Marketing
thuc chién tai agency (Nhu cach 1én
brief, t6i uu content, ad va lam viéc
el khach hang).

e Measurable (Do ludng dudgc)
1. bat 500 followers trén LinkedIn va
5000 followers trén TikTok trong
vong 1 nam.

2. Nhan dugc it nhat 5 18i mdi phong
van hoac dé nghi hgp tac/ viét bai ti

cac cdng ty, t6 chic 16n.
3. Tang thu nhdp tU cac du an
Freelance lién quan dén chién ludc
ndi dung lén $700/ thang.

22

Achievable DPat dugc)
T6i c6 gan 2 nam kinh nghiém thuc
chién tai agency tam trung, ndm rd
quy trinh t& A-Z. T6i dugc doéng
nghiép khen vé kha ning viét chién
lugc ndi dung va td chiic théng tin
logic, dé hiéu. Toi cling kha nhay bén
v8i cac cong cu Al hd trg cdng viéc. Vi
thé, t6i tin toi cé thé si dung Al va
kha& nang cla ban than dé duy tri lich
dang 2-3 bai/ tuan.

Relevant (Lién quan)
Muc tiéu nay hoan toan phu hgp. Vdéi
céng viéc hién tai, t6i c6 ngudn tai
nguyén kién thic va case study thuc
t& dé chia sé&. Muc tiéu nay cling truc
tiép phuc vu cho mong mudn “dugc
nhin thay ddng véi nang luc” va “co
lgi thé trong tuyén dung” cla téi.

Time-bound (Co han dinh thdi gian)
12 thang (TU thang 12/2025 dén
thang 12/2026) dé dat dugc cac chi
s6 da deé ra va bat dau nhan dugc
thém offer hodc dé bat thang tién.
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Bai tap 2: Hiéu rd ban than hon

cung mo hinh SWOT

Strengths (Piém manh) Weaknesses (Diém yéu)

e Ky nang xay dung ké hoach, chién | e Ky nang quay, dung video con

lugc ndi dung da nén tang (Social, yéu; tdi van con ngai ding trudc
website) camera

e Khanang phan tich dir liéu nhé e Ky nang md rdng mdi quan hé
(Mini-campaign performance) dé ngoai agency chua t6t, chua cé
dua ra hanh ddng cu thé nhiéu networking

e CO kinh nghiém thuc té vé cach e Chuaco kinh nghiém quan ly
van hanh mét du an marketing tai ngan sach lén
agency e  D&i khi hoi cau toan va tiéu tdn

e Tuduy logic, sap x&p thdng tin va thdi gian vao nhiing chi tiét nho

giai thich van dé phrc tap mét
cach dé hiéu

e  Sucham chicung kha nang nhay
bén v8i cdng nghé va Al dé tai uu

hda cong viéc

Opportunities (Ca hoi) va Threats (Thach thiic) - Ung dung AI:

Context: Minh dang muén xay dung thuong hiéu ci nhan trén nén tang
LinkedIn va TikTok hodc YouTube, tAp trung chia sé chién lugc ndi dung, kinh
nghiém thuc chién tai marketing agency cho ngugi tré c6 1-3 nam kinh nghiém
o] Viét Nam.

Role: Hay déng vai chuyén gia nghién cliu thi trudng va chién ludc ndi dung.
Task: Phan tich cac cd hdi vé xu hudng ndi dung va nhu cau kién thic cua
nhom d6i tugng nay. Dong thdi, chi ra cac thach thiic l6n vé canh tranh va thi
trusng ma  moét  ngudi mdi  tham gia can  dai mat.
Constraint: Chi tAp trung vao bdi canh Viét Nam, trong nam 2025-2026.
Output Format: Trinh bay dudi dang 2 bang riéng biét: 1. Ca hoi (V&i 3 cot:

Chl dé tiéem nang, nén tang phlu hgp, gai y format ndi dung) va 2. Thach thic
(VGi 2 c6t: Thach thic va giadi phap ggiy).
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Két qua AI gtti dén Linh:

Marketing Productivity &
Al Tools: Cach ing dung
AI (Gen AI) dé t6i uu hoa
hiéu suat lam viéc hang
ngay tai agency

Nén tang phi hgp

TikTok, YouTube Shorts
(Video ngan), LinkedIn
(Text post)

Gdi y format ndi dung

Hudng dan st dung Al
trong 60 giay. Case study
“tiét kiém 2 tiéng/ ngay
nhd cong cu X"

Agency life hacks va
process: Chia sé quy trinh
lam viéc hiéu qua, cach
l&n brief, timeline, t6i uu
hda cac cubc hop (Pain
points)

LinkedIn (Bai viét dai,
carousel), YouTube
(Video dai)

Checklist: "Quy trinh lén
brief chuan bi chinh phuc
client kho tinh", "5 Sai lam
khi lam viéc va@i account
manager"

Transitioning from agency
to client side: Kién thic
chuyén sau gilup ngudi tré
agency hiéu vé goc nhin
client va ngugc lai

LinkedIn, podcast

24

Phan tich case study: “Tu
duy khéac biét gitra brand
va agency”. Series “diéu
agency khoéng ndi cho
client biét”

ap promp 0 A
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Két qua AI gtti dén Linh:

Thach thtc

Thach thiic

Canh tranh qua L&n vé kién thiic co ban:
Nhiéu KOL/ KOC da [am vé "marketing
cd ban" rat manh

Gidi phap goiy

Tap trung vao goc nhin thuc chién
(Agency-specific) va level 2 (Khong noi
vé dinh nghia ma ndi vé tai uu/ thu
thuat)

Nén tang chudng video ngan (TikTok/
Shorts): Y&u cau ky nang san xuat video
va téc dd truyén tai théng tin nhanh

Pan gidn hoa cau tric video, tap trung
vao gia tri cot 1&i (Ly thuyét + vi du thuc
t€) va st dung subtitle rd rang

Su hoai nghi vé kién thiic 2 nam kinh
nghiém: Khan gia cé thé cho rang kinh
nghiém chua d0 sau sac

*Noi dung trén la két qud sau khi nhdp prompt cho Al

Xay dung uy tin bang cach minh bach
(Chi chia sé nhiing gi minh da [am), két
hgp véi di liéu/ s6 liéu cu thé

25
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vX

PHAC HOA HINH ANH CA NHAN
| Giai doan chuan bi
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Néu ban da di dén chuong nay, nghia [a ban da thuc
sy nghiém tuc véi hanh trinh xay dung hinh anh ca
nhan cta minh. D6 la mot budc tién rat lén.

J phan nay, Linh sé ddong hanh cuing ban phac thao
nén “phién ban tdt nhat” cda chinh minh trén mang
xa hoi, ti viéc hiéu minh [a ai, muén dudc nhé dén
nhu thé ndo, dén hinh anh nhat quan ma ban muén
truyén tai moi khi xuat hién trudc céng chung.

VHN V2 N

\V4

Hay xem day la budc dung nén, vé khung, va dinh
hinh bdn d6 cho toan bd hanh trinh personal
branding phia trudc. Bat dau théi!

IV IOHL N




Brand statement
(Tuyén ngon dinh vi thuong
hiéu ca nhan)

Ngan gon nhung sdng mai
trong tam tri ngudi khac

Trudc khi Linh bat tay vao viét ndi
dung hay xay kénh, cac ban can tra l5i
dugc cau hoi nay:

“Néu chi cé mét cdu dé gidi thiéu vé
minh, ban muén ngudi khdc nhd diéu
gi nhat?”

Do chinh la tuyén ngdn dinh vi thuong
hiéu ca nhan (Brand statement), cau
mo ta ngan gon, sac nét, thé hién ban
la ai, ban lam gi, va gia tri d6c dao ma
ban mang lai. Néu thuong hiéu ca
nhan (Personal branding) la danh
tiéng, thi tuyén ngén dinh vi thuong
hiéu ca nhan (Brand statement) chinh
la “dong tagline” gilip ngudi khac hiéu
va nhd vé ban chi trong vai giay.

27
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Vi du vé mot brand statement manh
meé tU Chris Do - CEO & Founder cua
The Futur (Ngudn: LinkedIn cua Chris
Do)

“I've run an Emmy award-winning
motion design/ brand consultancy for
over 23 years. Now, I teach the world
how to value themselves and
communicate their value to others
through open platforms like YouTube,
Facebook and Twitter.”

Tam dich: “Sau hon hai thdp ky dan
ddt céng ty tu vdn motion design va
branding doat gidi Emmy, téi biét ro
stic manh cua mét thuong hiéu dugc
trau chudt. Gid day, téi tdp trung hé trg
moi ngudi trong hanh trinh kham phd
gid tri cOt [6i va truyén tdi né mét cdch
manh mé trén YouTube, Facebook va X
(Twitter).”

Brand statement nhu mét diém neo vé
nhan thdc, du ban lam video, viét blog
hay xuat hién trén mang xa hdi, ngudi
khac sé nhin ban qua hinh anh doé. Khi
neo ro, ban sé:

e  Xuat hién nhat quan hon

e D& dudc ghi nhd hon

e Thu hut dung ngudi, diung cg
hoi

e Tranh cam gidc “khdng biét
minh [a ai trong nganh nay”

(R

ATIVE MOTIVE

STUDIO

aimacademy
I

@4



cong thiic cho mot brand statement
Brand statement = Ban lam gi +
Cho ai + Gia tri ban taora

Va dé viéc viét brand statement trd
nén nhanh - gon - le han, cac ban
dung quén tan dung Al ngudi dong doi
brainstorm. Céng thiic prompt AIM ggi
y cho ban:

“Hdy dong vai chuyén gia personal
branding. Dua trén théng tin sau vé
muc tiéu, ky nédng va phong cach cua
minh, hdy dé xudt 5 brand
statement ngdn, ré rang, dé nhd va
phit hap vdi doi tudng Gen Z.”

(Sau do ban thém: Muc tiéu - ky nang
- phong cach - déi tugng muc tiéu)

Piéu quan trong nhat la brand
statement phai mang “hoi thad” ca
nhan cua ban, ti cach dung tu, giong
diéu dén ca tinh.

Ban muén xuat hién that chuyén
nghiép?

Gan gii? Hai hudc? Ca tinh? Al co thé
giup ban th( tat ca phong cach dé,
nhung ban la ngudi quyét dinh phién
ban nao va chinh sta lai cho né phu
hgp va gidng minh nhat.
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Brand board: Ban do nhan
dién ctia ban

Néu brand statement & “linh hon
thuong hiéu ca nhan”, thi brand board
sé déng vai nhu khuén mat cua ban
trén Internet.

Khi ngdi dung brand board, dan dan
ban sé hinh thanh dugc thucng hiéu
cla ban sé xuat hién nhu thé ndo trén
mang xa hoi.

Brand board gidng nhu mot ban d6
truc quan thé hién toan bd “dién mao
thuong hiéu” clua ban, trong dé no sé
bao gom:

Mau sic dai dién
Kiéu chi

Hinh anh

Tone & mood
Tinh cach

NoO giup ban:

e Gill su nhat quan du dang bai & bat
ky nén tang nao

e Trong chuyén nghiép han ngay ca
khi ban chi mdi bat dau

e Xac dinh rd minh muén mang dén
phong céch gi: Trudng thanh hay t6i
gian, tré trung hay nang dong, hay
sAu sac, am ap

e Tao cam giac “nhin thay la nhé
ngay”

Noi cach khac, brand board gitp bién
mot ca nhan binh thudng thanh mot
thuong hiéu c6 dau an va phong cach
nhat quan.

30
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Cach xay dung brand board vgi Al

Ngay truéc mudn ldm brand board
phai biét thiét k&, biét vé moodboard,
biét phai mau.
Gid day, cac ban da cé mot trg tha dac
luc chinh la Al

Sau khi hoan thién phan mé ta cac
thanh phan trén brand board, ban cé
thé tan dung Gemini dé truc quan hda
toan bd thudong hiéu ca nhan chi vdi
mot prompt don gian:

Prompt mau:

"Dua trén brand statement cua toi:
<...>, hdy tao mét brand board gém
bang mau (5 mau), kiéu chi (2 font),
phong cach hinh dnh, visual mood va
tinh cdach thuong hiéu phu hgp vdi tinh
cdch cd nhan."

Sau khi AI sé tra vé cho ban mot bo
nhan dién hoan chinh, ban chi viéc
tinh chinh dé brand board thuc su
phan anh dung ca tinh va phong cach
cla ban la xong:

Mau ndo hop mat ban nhat?
Font nao dung véi vibe ban
theo dudi?

Hinh anh c6 cam giac “dung
chat” thuong hiéu cua ban
chua?

Hinh &nh minh hoa k&t qua ggi y vé
brand board dudc thuc hién badi
Gemini:

Qlel\vOE aiNWEE
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@ BRAND BOARD: KHAI MG BAN SAC CA NHAN (PERSONAL BRANDING)

YéuTo Mb Ta Chi Tiét & Ung Dung

Tinh Cach Thuong Chan that, Truyén cam hifng, Sang tao va Thau hiéu. (Ngudi c¢é van dang tin
Hiéu cay, gilip ngudi tré khai m& tiém nang doc ban.)
Bang Mau (5 Mau) 1. Xanh Bam Tri Thire ( #004D40 ) - Chinh: Chuyén nghiép, Bang tin cay.
2. Vang Nang Am ( #FFC107 ) - Accent: Néang lugng, Lac quan, Khai md'y tudng.
3. Hong Pat (Rosewood) ( #B7465A ) - Sang tao: Béc ban, Tinh té, Ké chuyén.
4. Kem Trang Am ( #F5F5DC ) - Nén: Am ap, Dé doc, Chan that.
5. Xam Khoi Tinh Té ( #616161 ) - Ch/Chi tiét: Mém mai hon mau den tuyét doi.
Kiéu Chir 1. Tiéu Dé: Poppins / Montserrat (Hoac tuang tu) - Hién dai, Dut khoat, R6 rang.
(Typography)
2. Noi Dung: Merriweather / Lora (Hoac tuong tu) - Than thién, C6 chiéu sau, Dé
doc (Ké chuyén).
Phong Cach Hinh Chan that & Nghé thuat.
Anh
- Anh sang tu nhién, tone mau am ap.
- Tap trung vao biéu cam, anh mat tu tin, su tu duy.
- Nén khong gian lam viéc/hoc tap tinh té, khdng dung stock photo chung chung.
- Co thé thém céc yéu t6 vé tay toi gian (hand-drawn).
Visual Mood (Tam Su' Tinh tai c6 chiéu sau va Nang lugng Sang tao bung né.

trang)

- Cam giac: "Toi da tim thay gia tri déc ban ctia minh va san sang chia sé."

Hinh anh minh hoa két qua brand board dugdc thuc hién b&i Gemini:

aimacademy
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" BRAND BOARD

YOUR PERSONAL BRANDING JOURNEY

TITLE'S FONT CONTENT'’S FONT

Poppins / Montserrat Merriweather / Lora

aimacademy
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Hinh anh minh hoa dudc két xuat bdi Gemini
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Brand voice & channel:
Tim giong noi va ndi ban
xuat hién

Khi da hiéu ré6 diém manh cua ban
than va ca tinh thuong hiéu ca nhan,
ban cé thé tién dén budc tiép theo. D
chinh la xac dinh giong diéu (Brand
voice) va “san khau” phu hgp dé toa
sang dé thong diép cta ban dén duagc
dung tép khan gia, dung cach va dung
noi can xuat hién.

Budc 1: Chon giong diéu (Brand
voice) phu hgp vdi ban

Brand voice la cach ban néi, viét va
thé hién ban than trén moi nén tang.
N6 phan anh ca tinh, gia tri va cach
ban mudn ngusi khac cdm nhan vé
ban.

e NE&u ban la ngusi thich phan
tich siu, chia s kién thic va
trai nghiém ca nhan, giong diéu
chuyén sau, chia sé chi tiét va
chan thuc sé phu hgp

e N&u ban la ngusi hai hudc,
nang doéng, giong diéu wvui
nhon, ngan gon, di ddm sé gilp
ban néi bat

e NE&u ban & ngusi sang tao, yéu
thich hinh anh, giong diéu
visual, tryc quan, giau cdm xuc
sé khién ban khac biét

Brand voice can 3 thanh phan chinh:

Ca tinh (Personality) + Gia tri

(Values) + Phong cach giao tiép
(Communication style)
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Budc 2: Chon san khau tda sang

Khodng phai nén tang nao cling “hgp via” véi ban. Mbi ngudi cé6 mdt cach tda sang
khac nhau va viéc chon dung kénh chinh & cach dé ban xuat hién phién ban dep
nhat ctia minh.

NENLENY=G MM Substack, Medium - noi
phan tich, nhiing bai viét dai hai,
thich viét goc nhin chuyén mon
TTCHEE U va tu duy hé thdng
dudc tran trong

NETENN L Bl Facebook, X (Twitter),
VLENLEG LN Threads - san chdi cua
gon - man nhing dong trang thai
moi: ngan nhung sic, hai
hudc hoac giau insight

NECLENN GO [nstagram, Pinterest -
WTCLLEL T hoan hao dé xay dung
NNENRGI8M phong cach ca nhan va
hon bang visual identity

chu:

Néu ban TikTok - ndi video ngan
thich nang gilp ban lan téa cau
TG T-ALEG ] M chuyén va ca tinh mot
O -R 2 cach tu nhién nhat
lién tuc:

Tip: Hay bat dau 1-2 kénh phu hgp nhat, xay cho that viing, giong diéu rd rang,
ndi dung nhat quan, phong cach dic trung. Khi ban da “thuan” dudc chat riéng va
bat dau nhan phan héi tich cuc, lic d6 ma rong sang ké&nh khac sé& dé nhu bat
cong tac.
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Chuadng 2 la luc ban phac hoa dugc
hinh &nh cla chinh minh trong thé gigi
s6. TU nhitng manh ghép rdi rac, s6
thich, gia tri, phong cach, ban da xau

chudi ching thanh brand statement,
mot cau gidi thiéu du ngan nhung du
dé ngudi khac nhé vé ban.

Khi budc sang phan brand board, moi
thd tréd nén hitu hinh hon. Khéng con
la “t6i nghi minh hgp phong cach
nay”, ma la mot bang mau, phong
cach hinh &nh, cdm xuc thi giac.

Va khi hoan thanh hai bai tap cla
chuong, ban da cé thé bién hoa truc
gidc thanh hé théng. Tu day, ban
khong con xay thuong hiéu ca nhan
bang cam tinh nlta, ma bang mot ban
sac rd rang dudc dinh nghia bdi chinh
ban va dugc Al gitp ban soi roi.

Chuong 2 két thic bang mdt su
chuy&n minh tir “ban da biét minh L&
ai” dén “ban mudn dudc nhin thay nhu
thé nao”.
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Bai tap
van dung

Bai tap 1: Xac dinh brand
statement cua ban

Bay gid, ban hay thi nhin lai cong thiic
tao nén brand statement, va th{r viét
ra ting thanh phan mét cho cdng thirc
nay nhé:

Ban lam gi (What): (Chon mot hanh
dong chinh: Chia sé, huéng dan, phéan
tich, dao tao,...)

Cdu tra loi cta ban:

----------------------------------------------------------------

Cho ai (Who): (Pai tugng muc tiéu cla
ban)

Cdu tra loi cta ban:

----------------------------------------------------------------

Gia tri ban tao ra (Value): (K&t qua
cudi cung ho nhan dugc: Téi uu hoa,
tim ki€ém ca hdi, tu tin hon,...)

Cdu tra loi cta ban:

----------------------------------------------------------------

PE cé thé nhanh chéng hoan thién hon
hodc trau chudt thém, hay &p dung
coéng thic prompt dugc gai y dé nhd Al
tao ra cac phién ban brand statement
khac nhau.

Prompt cta ban: (Pién thdng tin cla
ban vao chd tréng, sau d6 dan vao
cong cu Al)

e Muc tiéu:

e Ky ning cot 16i:

e Phong cach mong mudn:
e Doi tugng muc tiéu:

5 brand statement AI dé xuat (Ban
hay ghi lai két qua xuéng bén dudi):

Sau khi nhin qua mét lugt 5 ggi y tu Al
ban hay chon ra mét cau ma ban cam
thay gan hoac dung véi ban nhat, sau
ddé thém vao "hagi tha" ca nhan (Géc
nhin, quan diém, cé tinh cda ban) dé
tao ra phién ban brand statement
chinh thic cua riéng ban.

Brand statement CHINH THUC cua
ban:

aimacademy
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Bai tap 2: Xac dinh brand
voice

Gid thi cung xac dinh brand voice phu

hgp cho ban nhé. Hay danh thdi gian
nghiém tic suy nghi vé cé tinh tu
nhién ctia minh, va tra l&i cac cau hoi
dudi day:

1. Ca tinh (Personality):
Ban la ngudi nhu thé ndo trong mot
budi ca phé véi ban than?

Cau tra [gi cua ban:

...............................................................

...............................................................

2. Gia tri (Values):
Piéu gi quan trong nhat ban muén
truyén tai qua ndi dung?

Cau trd [gi cua ban:

...............................................................

...............................................................

3. Phong cach giao tiép
(Communication style):

Ban thudng giao tiép nhu thé nao?

Cau tra [gi cua ban:

...............................................................

...............................................................

Dua trén ba yéu té trén, ban mudn
brand voice cia minh mang tinh chat
gi (Chon 2-3 tu)?

Cau trad [gi cua ban:

...............................................................

...............................................................

Va brand voice ctuia ban sé la:

...............................................................

...............................................................

...............................................................
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Bai tap 3: Chon san khau
téa sang (Channel selection)

M&i ngudi cé mot cach tda sang khac
nhau. Hay chon ding kénh dé xuat
hién phién ban dep nhat va tan dung
t6i da brand boice cung diém manh
clia minh

A. Danh gia kha nang phu hgp:

Hay danh gia kha nang phu hgp cla
ban (Thang diém 1-10) v6i cac kénh
sau, dya trén giong ndi thuong hiéu va
diém manh cula ban:

LinkedIn:
Piém phu hgp:

....................................................

TikTok/ Shorts:
Piém phu hgp:

....................................................

YouTube (Video dai):
Piém phu hgp:

....................................................

Facebook/ Threads:
Piém phu hgp:

....................................................

....................................................

39

B. Quyét dinh kénh chinh va kénh

phu:

Hay nhd tip cla AIM: Hdy bdt dau 1-2
kénh pht hop nhét, xdy cho thdt ving!

Kénh chinh (Primary channel):
Kénh dudc chon:

....................................................
....................................................

....................................................

....................................................
....................................................

....................................................

Kénh phu (Secondary channel):
Kénh dudc chon:

....................................................
....................................................

....................................................

....................................................
....................................................

....................................................

aimacademy
I

@4



BI‘;\I THAI\Z.
CUA BAN

Hay cung xem cach Linh da kham pha ra
brand statement, brand voice va kénh
phu hop cho ban than nhu thé nao nhé:

Bai tap 1: Xac dinh brand

statement cuia ban

e Banlam gi (What): Chia sé& nhiing kinh nghiém thuc chién tir agency
va  cac  bai hoc v& tu duy  phat  trién

e Cho ai (Who): Cac ban tré dang hoc hoac mdi budc chan vao nganh
marketing (0-1 nam kinh nghiém)

e Gia tri ban tao ra (Value): Gilp ho c6 dudgc kién thiic nén tang viing
chac, trdnh nhiing sai ldm phd bién va xay dung mét 6i di su
nghiép tu tin

40
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Muc tiéu: Pugc nhin thiy ding nang luc, cé Igi thé tuyén dung, tu chd
tucng lai

Ky nang cét 6i: Xay dung chién lugc ndi dung, tu duy logic, biét cach
dung AI dé tai uu céng viéc

Phong cach mong muén: Gan gii, truyén cam hing, than thién
D6i tugng muc tiéu: Sinh vién quan tdm nganh marketing va marketer
tré 0-1 nam kinh nghiém

5 brand statement AI dé xuat cho Linh (Vi du):

1. Hoc marketing agency khong khé: Cung Linh
kham pha nhiing meo thuc chién va tu duy lam
viéc chuyén nghiép dé tu tin xay dung su
nghiép

2. TU agency dén cudc sdng: Toi chia s& nhing
bai hoc vé content strategy va growth mindset
dé giup cac marketer tré “tap di” ving vang
trong nganh

3.  Gidi ma “luat choi” marketing agency: Ky nang
+ kinh nghiém. Cung t6i lap day khoang tréng
ki€n thiic va tranh nhing sai lam phd bién nhat

4. Khdng chi & chién lugc: T6i ké chuyén vé
nhiing ngay dau [Am marketing, bién kinh
nghiém agency thanh kim chi nam cho ngudi
mdi bat dau

5. Linh: Ngudi ban déng hanh gitp marketer tré
0-1 n&m kinh nghiém bién sy td mo thanh
chuyén mdn va xay dung 6 trinh phat trién
ban than

*Noi dung trén la két qud sau khi nhdp prompt cho AL

Linh thich cAu s8 4 né chuyén nghiép, ré rang
nhung van gan giii va muon thém tinh than "tu to
mo dén chuyén mon" cia cau 5.
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Brand statement CHINH THUC

cua Linh:

"Chuyén cla Creative Content
Executive 2 nam tudi vé
nhiing ngay dau lam

marketing tai agency, chia sé
nhiing bai hoc thuc chién va
tu duy phat trién dé giup ban
ty tin "budc di" trong hanh
trinh su nghiép dau tién."

i
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Bai tap 2: Xac dinh brand voice

1. Ca tinh (Personality):

e  Gan gii va dong vién: Nhu mot
ngudi ban di trudc, sdn sang
chia sé ca that bai lan
thanh cong

e Chanthanh: Khdng cé to ra la
chuyén gia, ma la ngudi dang
cung hoc va phat trién

2. Gia tri (Values):

e Tinh thuc tién: Kién thic phai
Ung dung dudc ngay
(Actionable tips)

e Tuduy tich cuc va phat trién:
Chia sé nhiing bai hoc cudc
s6ng, nhan manh growth
mindset

3. Phong cach giao tiép
(Communication style):

e Than mat (Informal): St dung
ngdn ngit gan gii véi Gen Z/
sinh vién

e K& chuyén (Storytelling): Long
ghép trai nghiém ca nhan vao
kién thiic chuy@én mén

Giong ndi thuong hiéu cua Linh la:
Gan giii, chan that, ké chuyén va day
tinh thuc tién.
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Bai tap 3: Chon san khau
toa sang (Channel selection)

A. Panh gia Kha nang Phu hgp:

LinkedIn: Linh danh gia 7/10.
DU van can cho muc tiéu
chuyén nghiép, nhung phong
cach gan gii, ké chuyén co thé
phu hgp hon véi cac kénh visual

TikTok/ Shorts: Linh danh gia
9/10, vi rat phu hgp véi
audience tré va phong cach Ké
chuyén, gan giii, than thién qua
video ngan

YouTube (Video dai): Linh danh
gi4 8/10. Phl hop dé lam cac
video hudng dan chuyén sau
(Nhu "quy trinh lam brief cho
ngudi mdi") hoac video chia sé
géc nhin, bai hoc cudc sdng
chi tiét

Facebook/ Threads: Linh danh
gia 7/10. Tot dé tuong tac, dang
trang thai ca nhan vé nhiing suy
nghi hang ngay
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B. Quyét dinh kénh chinh va kénh

phu:

Kénh chinh (Primary channel):
TikTok (Hoac YouTube Shorts)
Ly do: Audience muc tiéu
(Ngudi tré mdi vao nganh) danh
nhiéu thgi gian & day. Dinh dang
video ngén gitp Linh truyén tai
cac meo nhanh va bai hoc cudc
s6ng mét cach tu nhién, phu
hdp véi brand voice gan giii va
ké chuyén

Kénh phu (Secondary
channel): LinkedIn

Ly do: Van duy tri LinkedIn dé
xay dung uy tin chuyén nghiép,
dang cac bai viét dai hon vé
chién lugc ndi dung hodc tém
tat cac bai hoc tir agency, phuc
vu cho muc tiéu lau dai la co gi
thé trong tuyén dung
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XAY DUNG CHI
| Giai doan san xuat

Chlc ming ban da hoan thién phan “nén méng” cua
hanh trinh xay dung thuong hiéu ca nhan. G chuong
trudc, ban da phac hoa dugc minh (& ai, muén xuat
hién nhu thé nao va hinh anh nao can dudc duy tri
nhat quan.

Bay gid, chung ta sé budc sang giai doan quan trong
nhat, dé chinh la hién thuc héa nhiing khau chuan bi
cta minh thanh cac hanh ddng cu thé. Pay la lic dén
cac ban “xao nau” cac ndi dung, truyén tai nhing
cau chuyén, goc nhin va dan tao dau an trén kénh
clia minh.

TIET




Cac ky thuat “dong nao”

Khi Linh va cac ban bat dau tién sau
hon vao cdng doan san xuat, diéu
khién cac ban “mat ngl” khéng con la
chuyén minh khéng gidi, ma lai la
khéng biét phai n0| gi. DU da co dinh
hudéng ro rang m0| lan ng0| nghi y
tUOng dau éc van tréng rong khong
biét phai [am ndi dung thé nio dé vira
ndi bat gidia d6i tha, vira thu hit dung
tép minh mudn.

Nhung thuc té, y tudng chi dang “lan
sau” dau dé trong dau, chd ban mé
khoa dung cach ma thoi.

P& md khoda kho y tudng dé ra, cac
ban hay th( bit dau bang nhiing ky
thuat brainstorm cuc ky don gian
nhung hiéu qua, dugc cac team sang
tao, planner va marketer dung
hang ngay.
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Phuong phap 1: Pat 5 cau héi TAI
SAO

Dé khai m@ y tudng, ban can lién tuc
héi “tai sa0?” cho van dé minh dang
gap, thUOng khoang 5 lan, dé lan ra
nguyén nhan goc ré. Mot khi da hiéu
tai sao minh mac ket, y tudng sé tu bat
l€n vi ban da nhin trung diém can giai

quyet

48

Vi du: Tai sao cac ban cam thay
“khong biét dang g” khi xay dung
kénh ca nhan?

- Tai sao ban lai bi y tuéng? Vi khong
biét noi dung nao phu hgp véi ngudi
xem clia L minh
- Tai sao ban khong biét diéu do? Vi
chua thit hoi hodc quan sat xem ngu0|
xem dang quan tam diéu gi
- Tai sao ban chua thu héi? Vi sg
khong ai trd I0i hoac tucong tac
- Tai sao ban sg diéu dé6? Vi ngh| noi
dung cla minh chua du gia tri
- Tai sao ban nghi vay? Vi chua nhin
rd diém manh that su ctia ban than

Cang dao séu bang chubi cau hoi “vi
sao” sé giup ban hiéu minh dang ket &
dau, va tu dong tao ra nerng cha dé
rat gan gli vSi ngudi xem, vi ho cling
dang gap dung nhiing van dé dé.

pJeog 1daouo) :ugnbN | skym g deyd Buonyd :yuiH
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Phudng phap 2: So d6 Hoa Sen

Sc d6 Hoa Sen dudc dat tén theo cach
ting 18p y tudng nd ra giéng nhu
nhiing canh hoa. Day la mot ky thuat
brainstorm cuc ky truc quan va dé ap
dung, dac biét phu hgp cho nhiing ban
cam thay dau dc tréng réng nhung lai
can that nhidu y tudng nhanh.

Céach hoat déng rat don gian:

e Ban dat m6t chd dé trung tAm &
gitia

e TU chd dé dé “nd” thanh 8y
tudng lién quan

e Mdiy tudng lai tiép tuc “nd”
tiép 8 nhanh con nia

49

Chi v6i mot chi dé ban dau, cac ban
co thé co t6i thiéu 24 y tudng, tham
chi nhiéu hon néu ban tiép tuc mé
rong cac “canh hoa”.

Trong hanh trinh cta Linh, ky thuat nay
rat hop dé g& nhiing ngay nao tréng
tron. Vi du, néu chd dé trung tam cla
Linh la: “content marketing cho ngudi
mdi”, thi cAc nhanh dau tién co thé la:
cong cu, ky nang, 16i sai phd bién, quy
trinh, case study, cach hoc nhanh. Va
tl moi nhanh, ban cé thé bat ra hang
loat y tudng video, bai viét hoac post
ngan.

pleog 1dsouo) :ugnbN | uss eoH Qp OS :YulH
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Phudng phap 3: Ung dung Al

Thay vi ngéi mét minh cdm cui nghi y tudng, ban hoan toan cé thé
brainstorm cung déng ddi AI ctia minh.

Luu y: Han ché dung ngay goi y dau tién. Al sé nhu “hé moc thém
canh” khi ban tuong tac va phan héi lién tuc, gibng nhu dang ngoi
cung mot ngudi ban va ca hai cung tung hiing va xay dung y tuéng
qua lai.

Quy trinh nhu sau:

Prompt = Review = Tweak - Repeat

(Pua dé bai = Nhin lai = Tinh chinh = Lap lai)

Vi du véi Linh:

e Nh&AI ggiy 5 ideavideo vé “hanh trinh vao
nghé marketing”

e Sau dé Linh chon ra vai idea chua 6n va néi rd
minh muén gi hon: “thuc t& hon”, “thém trai
nghiém ca nhan”

e Al dua phién ban mdi, sat han

e Linhtiép tuc diéu chinh cho dén khiy tudng
ding muc tiéu cta minh

Prompt cua Linh

Tudng tuong ban la mét tiktoker dang xdy dung kénh TikTok vé chu dé chia sé
kién thuc va ky ndng xdy dung chién lugc nbi dung va nhing géc nhin khi lam
viéc & méi trudng agency, cho déi tugng la cdc ban sinh vién ndm 3-4 nganh
marketing hodc mdi di lam vdi 0-1 ndm kinh nghiém.

Hdy dé xudt 3 y tudng dé xdy video phu hgp véi hudng content "hanh trinh vio
nghé marketing"”
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Két qua minh hoa tif Gemini:

¢ 3 Y TUGNG VIDEO "HANH
TRINH VAO NGHE
MARKETING"

1. CV marketing dudi 1 ndm
kinh nghiém: Ditng chi liét ké
moén hoc!

e  Muc tiéu: Gilup cdc ban sinh
vién biét cdch "thuc té héa" kinh
nghiém hoc thudt va du dn cd
nhdn/ nhom vao CV

e  Néi dung cét l6i:

o Saildm: Ghi chung chung
"GPA cao" hay "lén chién lugc
Marketing."

o Cach lam agency thich:
Chuyén déi thanh "action
verbs" va "results" (Dui [ két
qua gia dinh/ du dn). Vi du:
Thay vi "lam bai tap [6n," ghi
"nhén tich 3 déi thi canh
tranh chinh va dé xudt giam
15% chi phi qudng cdo
Facebook gida dinh."

e  Diém nhdn TikTok: Minh hoa 2
phién ban CV (Phién ban "sinh
vién" va phién ban "agency
ready")

aimacademy
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2. @t’ kip “doc vi” client: Nhd@n
biét 3 kiéu khach hang “khé
nhan” nhat agency

e  Muc tiéu: Trang bi ky ndng mém
(Client management) - diéu ma
sdch gido khoa Marketing
khéng day

e  N&i dung cét l6i: Ding POV/
role-play dé€ mé td va dua ra
cdch xu ly:

o Kiéu 1: The “Last-Minute
Changer” (Lubn thay déi vio
phut chot). > Xit ly: Chét lai
bdng email/ bién béan hop ré
rang sau méi [Gn trao dbi

o Kiéu 2: The
“Micromanagement Master”
(Khdch hang can thiép sdu
vao tung chi tiét nhéd). - X
ly: Thé hién su chi déng,
cung cdp bdo cdo/ update
thuong xuyén (ho
micromanage vi ho thiéu tin
tuéng)

o Kiéu 3: The “Vague
Visionary” (M6 ta y tudng
chung chung, mo hd). - Xit
ly: Dung cdu héi “5 Whys” dé
dao sGu va lam ré muc tiéu

e  Diém nhdn TikTok: Am thanh/
hiéu ung hai hudc khi mé ta cdc
ki€u client

0 aimacademy



3. Chién lugc content: Lam sao
deé xudt content viral ma van
ban dugc hang?

e  Muc tiéu: Két néi gitia "sdng
tao" va "hiéu qud kinh doanh" -
mindset cét [6i ctia agency

e  Néi dung cét I6i: Content khong
chi la gidi tri, né phai phuc vu
muc tiéu kinh doanh

o  Nguyén tdc 1: Content
phai gén vdi pillar/
brand persona (Viral
nhung khéng di lac
hudng)

o Nguyén tdc 2: Cong thitc
hook - value - CTA: Viral
hook (Mé& déu cubn hiit)
phai dan dén value (Gid
tri san phdm/ Gidi phdp)
va két thic bang CTA ré
rang (Kéu goi hanh déng)

o  Vidu thuc té: Phan tich
nhanh mét chién dich
viral thanh céng dé chi
ra diém bdn hang
(Selling point) dugc l6ng
ghép nhu thé nao

e  Diém nhan TikTok: Minh hoa
bang 3-5 gidy cat ghép tu cdc
case study néi tiéng (Néu dudc,
néu khéng thi diung minh hoa
text)

53
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SN v ~ N> Sk </
Linh da nhap tiép cau lénh dé feedback két qua tir AI bang cach chi ré nhitng
chd nao da 6n, nhitng chd nao cin phai chinh sifa va cu thé can chinh sita nhu

thé nao:

Prompt cua Linh

“Content 1 va 2 6n. Hay chinh sia lai content 3 dé phi hgp va gan gii hon
vdi sinh vién”

K&t qua minh hoa ti Gemini:

3. Chién ludc content: Lam sao . i ‘
dé video "cau view" cta ban IR ‘
KHONG VO NGHIA?

e Headline mdi: Content viral ma
van ban dugc "th( gi dé": Coéng
thic chuyén ddi cho sinh vién!

e  Muc tiéu: Gilp sinh vién/
Junior hiéu rang content khong
chi dé vui, ma phai phuc vu mét
muc tiéu cu thé (Ban hang, 4
tuyén dung, xay dung thuong | e veeo " Y
hiéu ca nhan,...) - c= Sl

e  No&i dung cot 16i (Tap trung vao
tinh Uing dung ca nhan/ nhom
nho):

4
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Viral Hook & Core Message (M6i cau
& Thong diép cot l6i):

o Sailam: Lam mot video
trendlng chivino trending

o  Cach lam dung: Lay hook
trending, nerng l6ng ghép core
message clia brand/ du an/ CV
ca nhan ban vao do

o  Vidugan gii: Ban lam video vé
"trend nhay blen hinh" (Hook),
nerng 3 gidy cudi la gidi thiéu
vé khoa hoc/ dich vu/ ky nang
marketing (Core message) ma
ban muon ban/ show ra

3 loai muc tiéu chuyén dai:

Video clia ban cau view dé lam gi?
Phai ludn c6 muc tiéu sau cung.

o  Goal 1: Awareness (Biét dén):
Video hai hudc, giai tri

o  Goal 2: Consideration (Can
nhac) Video review chuyén
sau, tutorial

o  Goal 3: Conversion (Chuyén
ddi): Kéu goi tai tai liéu, dang ky
su kién, mua hang

o Nguyén tac: Content viral (Goal
1) phai dan dat ngudi xem sang
content tutorial (Goal 2) va cudi
cung la CTA (Goal 3)

Cong Thiic CTA "khong bi ghét":

o  DBungchikéu goi "mua ngay".
Thay vao do, dung CTA gian t|ep

o "Follow t6i dé xem phan 2 giai
ma chién lugc nay." (Tang
follow/ long trung thanh)

o "Link nhan tai liéu mién phi vé
Content strategy & Bio!" (Tang
lead/ data)

Piém nhan TikTok: SU dung hiéu Uing
chi tay/ mui tén hUOng dan ngerl xem
t mot video giai tri (Hook) dén phan
kéu goi hanh déng (CTA).”

@4 aimacademy
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Chinh nhiing lan trao déi qua lai nhu
vay gilip Linh hiu van dé rd hon, lam y
tudng trd nén sac nét, ca nhan va bam
sat vGi dung nhom khan gid ma minh
" mudn hudng téi.

Mbi phan héi ban dua ra & m6t [an Al
hiéu ré han phong cach sang tao, mong
mudn va “khau vi” cla ban. Cang déng
hanh lau, Al cang trd thanh mét cong
sy tinh t&, chi can vai manh méi nho
cling di dé tao ra th( ban dang tim

—— "{ /N{I'u /’
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Content plan va execution:
TU chién ludc dén bai viét
thuc té

2.1. Thanh phan ciia mot content
plan:

Pa dén lic can tich hgp tat ca nhing
gi ban kham pha tir chuong I dén gis
va bién nhiing y tudng, diém manh va
ca tinh cta ban thanh mot content
plan hoan chinh. Hay cung Linh, tung
budc hién thuc hda nhé:

Xac dinh muc tiéu cua ndi dung

Mbi bai viét, mbi video, mdi post déu
can mdt muc tiéu rd rang. D6 cd thé La
xay dung uy tin chuyén mon, tang sy
nhan dién, thu hut co hdi nghé nghiép,
hay don gian la dé ngudi khac ghi nhé
ban vi gia tri ban mang lai.

Hi€u ré khan gia muc tiéu

Ban can biét chinh xac ai la ngudi ban
mudn cham dén. Thu thap théng tin
vé do tudi, s thich, nghé nghiép,
hanh vi online, nhu cau va nhing van
dé ho quan tdm. Khi ban hiéu rd ho,
moi ndi dung ban tao ra sé trd nén gan
gli, hap dan va ddng nhip trai tim
ngusi xem.
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KEY
ESSAGIE

M

Xac dinh cac tuyén ndi dung
Chon ra 3-5 tuyén ndi dung chinh dé

xay dung cau chuyén dong bd
nhung van da dang.

SN
DAR

CONT
CALEN

Po ludng két qua

Xac dinh cac chi s6 danh gia hiéu qua:
lugt xem, lugt tudng tac, lugt chia sé,
s6 tin nhan két ndi. Nhiing con s nay

gilip ban nhin rd dau la diém manh,
dau & diém can cai thién va diéu chinh
chién lugc dé thucng hiéu ca nhan ngay
cang sac nét.

Ldi nhdn ti AIM:

Mt content plan hoan chinh sé& (& ban dd hanh trinh, gitp ban di ding

hudng, nhung van da linh hoat dé tda sang theo cach riéng biét.

Thong diép chinh

Day la nhiing gia tri, thong diép va
cau chuyén ma ban mudn ngudi khac
ghi nhé vé ban. Théng diép chinh
gillp moi ndi dung cua ban di cung
mot nhip, gitt dugc ca tinh va

dinh huéng thuong hiéu.

CONTENTT
PILLAR

Lén lich dang bai

Hay lap k& hoach thdi gian xuat ban va
tan suat dang bai. Vi nhiing ngudi mdi
bat dau, nhip dd déu dan giup khan gia
quen thudc va gan két véi thuong hiéu
cta ban, dong thdi téi uu héa ca hdi
tuong tac.

CONT
REPO

SN
R
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2.2 Ba yéu to lam nén mot
content di cham

DU dang viét mot bai chia sé dai hay
chuan bi kich ban cho mét video ngan,
cac ban sé sém nhan ra mot diéu. bé
khién ngudi xem dung lai, & lai va that
sy cam dudc diéu minh noi, ndi dung
can dugc xay dung cach.

Giéng nhu ndu mdt moén &n, khdng phai
clt ¢ nguyén liéu 1A sé nau dudc mot
mén thugng hang; phai biét gia giam va
diéu chinh thi huong vi mdi tron. Va vdi
content ciling vay, trudc khi dang, ban
nén di qua vai yéu té quan trong dé
dam bao “mon” cla minh di dam vj dé
cham vao ngudi xem.

Va dé& mot ndi dung trd thanh “dd

cham”, né thudng hoi tu 3 yéu t6 cot
[Oi:
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Yéu to dau tién:
Hook - “Piém neo” anh nhin
trong 3 giay dau

Hook c6 thé nam & dong dau tién cla
bai viét, cau thoai mé dau video, hoac
khung hinh dau tién ban dua ra. Pay (&
chia khoda quyét dinh ngusi xem dung
lai hay luét qua.

Nhung [Am sao dé nhiing gidy dau tién
that sy “bat” dugc ngudi xem?

60

Cung tham khao thii cach Kallaway
(Mot tech creator s@ hitu hon 1 triéu
followers da nén tang) da lam dé thu
hat khan gia ctia minh:

Budc 1: Topic clarity - lam ro diéu
ban sap noi

Ngudi xem can hiéu trong 1 gidy rang
day cé phai la ndi dung co gia tri véi ho
va day la mot s6 cach cac ban co thé
dung dé ggi lén:

e M6t tinh hudng quen thudc
e Mbtvan dé chung
e M0t cau hoi danh trung nhu cau

Budc 2: Scroll-stop interjection -
Tung cu “giat minh”

Pay (4 khodnh khac ban ném vao ngudi
xem mot théng tin bat ngs dé ho phai
ding lai va nghr:

“Khoan, cdi gi vay, phdi nghe tiép mdi
dugce.”

Co thé:
e Sosanhla
e Anduddcdao
e Suthatitaibiét
e Mbtcon s6 gay sdc
e MOt géc nhin ngugc dong

Budc 3: Contrarian snapback - kéo
vé chu dé bang cu twist

Sau cu gay bat ngd, ban dua ngudi xem
trd vé topic nhung véi mot géc nhin
khac, manh hon, su sac hon.
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Nam dugc 3 budc nay, ban thi bé né
vao prompt v@i Al thi sé ra dudc cau
trd [8i nhu nay. Vi du véi y tudng ké vé
. [6i sai ma nhing ngay dau vao nghé
~ clta Linh dd@ mdc phai:

" Budc 1: “Vi sao cam giac ngdp clia cac
- marketer tré lai kéo dai subt nhiing
= thang dau di lam?”

| Buéc 2: “Ban lubn ty hoi “khéng biét
minh c6 dang lam dung khong nhi?”,
thi tin minh di sép cla ban h6i mdi vao
' nghé ciing tiing cé cdm giac do.”

Budc 3: “Nhung bat ngd (A thd khién
ban ngdp khong phai vi ban kém ma vi
“* ban dang c6 hiéu moi th( cung mot
' lic, trong khi nhiing marketers lanh
nghé lai bat dau vai tung viéc mot.”
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J 7

Yéu t6 thi hai:
Cot truyén - Diéu gilt ho & lai dén cuoi

Sau khi ban da kéo dugc &nh mat ho,
th( quyét dinh ho cé & lai dén cudi hay
khéng lai la cAu chuyén ban ké.

M6t cAu chuyén hay khéng nhat thiét
phai kich tinh. Chi can cé nhip, cé logic
va dan ngudi xem ti A dén B that tu
nhién. Mot content mach lac thudng di
theo cau tric quen thudc:

Hook - Van dé - Trai nghiém/ Ching minh - Két luan
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Dudi day la phan kich ban V|deo hoan

chinh sau khi Linh ap dung cau tric nay
v@i su ho trg clia ChatGPT:

¢/ HOOK

Vi sao cam giac ngop cua cac
marketer tré lai kéo dai sudt nhing
thang dau di lam?

Ban cU tu hoéi “khéng biét minh cé
dang lam dung khéng nhi?” nhung tin
minh di, sép cta ban h6i méi vao nghé
cling tung hoang mang y nhu vay. Va
diéu bat ngd la ban khdng ngdp vi ban
kém, ma vi ban dang cé hiéu moi thu
cung mot luc, trong khi nhing
marketer [anh nghé thi ludn bat dau tu
tung viéc mot.

% VAN PE

Thuc té& la, mdi trudng agency hay
in-house déu van hanh rat nhanh va
day thuat ngi, deadline, quy trinh ma
ban chua tung dugc cham vao &
trudng. Ban vira phai hiéu brand, vira
phai brainstorm, via phai report, via
chay chi sb va tat cd ap dén trong tuan
dau tién.

VA chinh vi c6 “hiéu hét trong mot
lan”, ndo ban qua tai va ti do sinh ra
cam giac minh kém han ngudgi khac.

Nhung su that khdng phai vay.

/74 over T8EMRE conedy °F % T te w0
The ?ane, aod 1 7% Cﬂ‘ 0 9/’
%?:\ozc sc::‘:.ct £ am a0es sery: O()
1 the £
sCBNE N spead 3P ﬁ
) /c pELLOOY 5 preaks %
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C, TRAI NGHIEM/ CHUNG MINH

Moi ngusGi thi quan sat nhing
marketer |30 lang trong nghé xem:

e Ho khdng cd nhé toan bd data
cta brand trong ngay dau tién

e Ho khong brainstorm hang chuc
idea mdi budi

e VA ho ciing chang bao gis cb
hoc hét moi ky nang trong mot
thang

Ho chi tap trung vao mot ky nang &
moi giai doan: hoc cach doc brief
trudc - hiéu insight sau = roi maéi dén
chuyén viét content, chay ads, ti uu.

Khi ban chia nhéd moi th( ra, ban bat
dau hiéu tung phan, réi k&t néi ching
lai.

&% KET LUAN:

Cam giac ngdp do khdong phai dau hiéu
ban khéng phu hgp nganh. N6 chi cho
thay ban dang c6 chay qua nhanh so
véi nhip ma mot ngudi mdi nén chay.

Hoc tiing chdt mot.
Tap trung vao mét ky nang tai mét thoi
diém.

Va nhé rang nhing ngudi gidi nhat
cling da bat dau tu chinh vj tri ma ban
dang ding. Hay cho minh thsi gian dé
ndi ting manh ghép lai véi nhau.
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Yéu t6 thu ba:
Cam xuc va do tin cay -

Thi khién ho nhé dén ban lau dai ¥

Content hay & content khién ngudi
xem hiéu ngay, nhung content dang
nhé la content cham dén ho.

Va “cham” & day khong phai la khéc
l6c hay chia sé triét ly sau xa. Doi khi
chi la:

e MOt cdm xuc ban that su da trai
qua

e MOt bai hoc ma ban rut ra sau
mdét tinh huéng tudng ching
don gian

e Mot vi du gan gii khién ngudi
xem thay minh trong dé

Va khi cdm xUc cung su tin tudng xuat
hién ding lic, content ctia ban da tién
l&n mdt budc mdi, ti “cung cap théng
tin” thanh “mot noi két noi”.
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Chuong 3 khép lai véi bang mot thong
diép ré rang: Y tudng khdng hé thiéu,

chi la ban chua biét cach dé ggi n6 ra.

e Nam ky thuat mé khod y tudng
bang nhing cau hdi dung
Biét cach bién AI thanh dong
doi sang tao
Viét content cham khan gia dén
tU cau chuyén va cam xuc cla
chinh ban

Gi& thi hanh trang da san sang.

J phan ti€p theo, ban sé budc vao thit
thach l6n nhat ti dau cuén sach dén
gig: Hién thuc hoa tat ca nhing vy
tudng thanh moét content plan hoan
chinh, ré rang, vd nhat quan xuyén
subt.

CU yén tam, vi da co AIM Academy va
Linh song hanh cling ban tit dau dén
cuoi!
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VX

T6 PIEM VA HOAN THIEN
| Giai doan hau ky

=<
O
S
Z
Q)
—]
L
c
Q.
Z
Q)
L
 —
Tl

\V4

Néu vi hanh trinh xay dung thuang hiéu ca nhan nhu
dung mot ngdi nha, thi hau ky chinh la budc hoan
thién L&p son cudi cung, thr khi€én moi chi tiét trd nén
chin chu, ndi bat va cé hén hon. Pay la lic nhing y
tudng cla ban khdng chi nam trén gidy nita, chung
dudc thdi hon bang hinh anh, video va cdm xuc.

VHN V2 N

\V4

V@i Linh va cac ban lam thugng hiéu ca nhan, hau ky
c6 thé 4 giai doan mét nhat. Khong phai vi thiéu tinh
sang tao, ma vi thiéu ky nang. C4 thé la vi cac ban
khong phai dan chuyén chup hinh, khong giéi design,
khong biét edit video. Va dac biét, quy thdi gian han
hep.

IV IOHL N

Nhung moi thi chi that sy “dé thd” hon khi Linh bat
dau biét cach tan dung AI nhu mét studio mini luén
tdc truc bén canh. Va hanh trinh lan dau cham vao
thé gidi hau ky bang Al cla Linh cling la th ban sap
budc vao ngay trong chuong nay.




Ghi lai khoanh khic: Khi

~

doi song thuong nhat tré
thanh kho tu liéu vo tan

Khi Linh bat dau budc vao hanh trinh
sang tao ndi dung, Linh nhan ra mo6t
diéu ma hau hét ngusi mai déu bd 13.
Cam huing that sy khéng ndm trén
mang xa hdi, né nam trong chinh cudc
s6ng hang ngay cla ban.

Nh{tng creator ma cac ban nguéng mo
khong phai lic nao cling cod concept
hoanh trang. Ho chi c6 thoi quen ghi
lai nhiing diéu nhd nhat, dé réi chinh
nhiing diéu nhd dé tao nén nhing
video chan that, dé cham va dé dudc
yéu thich.

Nguyén liéu content ban dau chi la:

Ly ca phé sang con bdc hai

Goéc ban lam viéc [6n x0n

Phuat nghi ngan gidia budi lam
Canh thanh phé buéi chiéu tan
ca

e Anh dén ban lic chinh sia tai
liéu vao ban dém

Khong co gi dac biét nhung chinh su
binh thudng ay lam nén su chan that.
Va su chan that luon la thd khién
ngudi xem dung lai lau hon vi cam
thay minh trong do.
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Tips khi bat tay vao chup
hinh hoac quay video

Khi bat tay vao hinh thanh théi quen
quay chup, ky nang khéng dén ti thiét
bi xin ma dén t&r con mat cGia ban nhin
thé gidi nhu thé ndo. Va dé giup ban
bat dau thudn lgi hon, dudi day la
nhiing nguyén tac nhd nhung tao khac
biét rat l&n.

Tip 1: B8 cuc va cach quay: Ké
chuyén bang khung hinh

Hay bat dau tir 3 thr don gian:

e Rule of thirds (Quy tac 1/3):
Pat cha thé léch sang 1/3
khung hinh, day la meo “an tién
nhat” giup ban cé ngay hinh
anh dé nhin, cé chiéu sau

e Framing (Cach dong khung):
Tan dung clra sd, tay cAm tach
ca phé&, mép ban lam viéc,... dé
tao khung tu nhién. Khung dep
- cau chuyén ro — cam xuc
manh

e B-roll (Nhing doan phu ké
chuyén): Quay tay dang go
laptop, khudy ca phé, déng clia
nha. Tudng nhé nhung chinh la
“gia vi” tao nén cam giac “dién
anh" trong dgi thudng

68
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Tip 2: Anh sang va am thanh: Hai
yéu td quyét dinh do “xin so0” cua
video

Linh ting nghi phai mua dén dat tién
mdi quay dep. Nhung su that thi:

e Anh sang tu nhién ludn & ngudsi
ban t6t nhat. Quay trudc ciia sb,
canh tudng sang mau, hoac vao
“sig vang” (6-8h sang, 4-5h
chiéu) thé la du dé moi thu
trong rat ém

e Khi can thém &nh sang, dén
LED mini cling lam t6t nhiém vu

Vé Am thanh:

e Dung micro cai ao da cai thién
chat lugng rat nhiéu

e Quay & noi yén tinh, ding dé
tiéng quat hoac tiéng xe “pha”
doan thu tiéng
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Tip 3: Sap xép va loai bd source

Khi quay dugc kha kha doan video, diéu
khién ngudi maéi dé bi “ngdp” nhat (&
qua nhiéu footage (Canh quay) va
khodng biét cat ghép tur dau.

Vi thé, AIM ggi y quy tac vang dé chon
loc source:

G budc nay, cac ban va Linh dé rai vao
“cam bay tich trii”: thdy gi hay ciing luu,
thdy gi hop ciing muén gid. Mot folder
chat day théng tin nhung chang biét
phai bat dau tur dau.

Nhung khéng phai nguén nao
cling nén gili, chi gitt nhing thua
phuc vu cho insight hoac thdéng
diép:

e  Mbi source phai c6 muc dich rd
rang: N6 gitp cing c6 luan diém
hay b6 sung goc nhin, hay ching
minh mot di kién quan trong.
Khong ré muc dich — xoa bdt

e Dii lieu trung nhau ti nhiéu
ngudn doc lap - cang dang tin:
Pay (4 tin hiéu t6t dé git lai vi nd
gilp cau chuyén cua ban ving
hon

e Bat ky thong tin nao lam thong
diép cla cau chuyén ré hudng -
manh dan xoa

e Nhiéu canh quay thu vi, nhung
néu khdng phuc vu bai viét hay
video hién tai, ban hay luu ching
vao mot folder khac: “kho video”

70
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Tan dung AI trong khau
hau ky

Trong giai doan hau ky, khong phai luc
nao ban ciling c6 du canh quay
(Footage) dé hoan thién y tudng.

Doi khi dang edit, cac ban lai chgt
nhan thay: “udc gi c6 thém mot canh
can ly ca phé nghiéng anh sang”, hay
“giad ma minh cé canh thanh phd budi
sém”.

Ngay trudc, diéu nay déng nghia Vi
viéc phai quay lai tUr dau. Gid day, moi
th(r trd nén nhe nhang hon khi cé thé
t6i uu AI dé bd sung hinh &nh va video
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P& tao hinh anh, ching ta c6 cac lua chon nhu:

Cong cu AI | Cong dung

Krea.ai Tao hinh, xéa background, nang cap hinh anh cuc
nhanh

Leonardo.ai | Tao visual dep, hgp aesthetic, dé diéu hudng theo
moodboard

Canva Al Render hinh high quality cho thumbnail hoac visual

concept

Vé phan tao video ngin, ban tham khao qua cac cong cu sau:

Cong cu AI | Cong dung

Veo (Google)

Tao video 1080p mugt, hgp cho nhiing cAnh minh
hoa hoac md phéng

Gemini Tao cac doan clip ngén, chuyén canh tu nhién theo
prompt
Runway Tao footage gia [4p, bién hinh &nh thanh video

chuyén dong
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Nhing céng cu nay khéng thay thé
toan b6 footage ban quay, nhung lap
day nhiing khodng tréng gilp cau
chuyén hoan chinh hon.

Tuy nhién, dé bién mot cau prompt
thanh visual dung y, tU hinh anh
aesthetic dén mot doan B-roll
cinematic, ban can hon la mot cau mé
ta “tao cho toi hinh dep”.

Ban phai biét cach “brief” cho né,
prompt cang ré rang, cé cau tric, co
ngdn ngl chuyén nganh, thi khi do cac
céng cu Al tao ra thanh pham cang
chinh xac, tiét kiém rat nhiéu thdi gian
chinh stra.

Thay vi mé ta chung chung kiéu “tao
anh goéc ban lam viéc cho dep”, ban
bat dau hoc cach md ta nhu dang ndi
chuyén vGi mot designer/ editor: Anh
sang thé nao, bé cuc ra sao, camera
dat & dau, mood truyén tai diéu gi,
dung visual nay dé minh hoa insight
nao.

Cach viét prompt tao hinh anh hoac
video:

Y nghia st dung - M6 ta bd cuc »

Mo ta anh sang/ khong khi -» Mo
ta vat thé -» Mo ta chuyén dong -
Mo ta chat liéu hinh anh/ video
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Prompt mau cta Linh

M6t khung hinh cinematic can canh (B-roll), ghi lai ban lam viéc vao cudi ngay,
anh hoang hon hit qua clfa sd tao ldp sang mém va am phia sau. Anh sang
backlight nhe khién ting vat dung trén ban ndi bat tu nhién. Mau dugc x{ ly
theo téng vang &m, mang cdm giac yén binh nhung tran day déng luc. Chat liéu
hinh cé chdt film grain va texture dé goi su chan that va hai hudng ké chuyén.

Két qua minh hoa tif Gemini
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Hau ky khong con don gian la budc
“xtt ly” hinh anh hoac video, ma la
lic ban t6 sac, dinh hinh, va dat
dau an ca nhan cho toan bd hanh
trinh sang tao clia minh.

Tung thudc phim ban quay, tung
blc anh ban git, tung doan clip ban
viét lai bang AI, tat cd dang dan
ghép thanh mot ciu chuyén nhat
quan, thanh cau chuyén cua chinh
ban.

Khi biét cach tan dung AI nhu mot
ngudi ban déng hanh, ban sé thay
viéc xay dung thuong hiéu ca nhan
trd nén nhe nhang hon rat nhiéu.
Khéng con & cudc chién gilta
deadline va cam hting, gitta y tudng
va kha nang chinh stra.

HAY NHG:

e Ban khdng can thiét bj dat tién lén
dén hang chuc triéu maéi ké dugc
mot cau chuyén hay

e Ban khéng can biét moi ky thuat
mdi tao dugc mot hinh anh dep

e Ban chi can bat dau ghi lai cudc
séng, gill nhiing th that su phuc
vu théng diép va dé Al gilp ban
bién ching thanh san pham hoan
chinh

Ban da co tat ca nguyén liéu trong
tay. Gid thi, budc tiép thoi.
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BAI TA

VAN DUNG

Sau khi da gép nhat nhing kién thc tu
ca 4 chuong vura roi, da dén lic ban hay
tht thuc hanh va tao nén mot ban Ké
hoach ndi dung (Content plan) cho
kénh cta ban nhé.
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Ban hay thi stic véi viéc viét k& hoach
cho 1 tuan nha.

IV IOHL N




Bai tap 1: Md khoa kho y
tudng - Brainstorming

Dé bat dau xay dung ké hoach noi

dung, hay thr brainstorm mot sd y
tudng bang So d6 Hoa Sen dé tim

cac tuyén ndi dung chinh.

hY

e Chi dé trung tam cua toi la:

----------------------------------------

--------------------------------------------

--------------------------------------------

--------------------------------------------

--------------------------------------------

--------------------------------------------

--------------------------------------------

--------------------------------------------

--------------------------------------------

--------------------------------------------

--------------------------------------------

--------------------------------------------

--------------------------------------------

--------------------------------------------

--------------------------------------------

--------------------------------------------

--------------------------------------------

Néu cé hai biy tudng, ban hay thit nhd
sy trg gilp tU cac cong cu Al va prompt
da hoc dé tham khao thi nhé.

@4 aimacademy
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Bai tap 2: Xac dinh cac yéu to
cot 6i cia content plan

Va dé xac dinh dudc y tudng ndo sé
phu hap cho tuyén ndi dung, ban
hay xem lai brand statement va
brand voice da chon & cac bai tap
trudc, va xac dinh cac yéu té cot Loi
cho content plan theo

khung da hoc:

78

1. Muc tiéu ngi dung (Content
goal):
o M0i bai viét, mdi video clia
ban can dat dugc diéu gi?
o Muc tiéu chinh:

--------------------------------------------
--------------------------------------------

-----------------

2. Khan gia muc tiéu (Target
audience):

o  Bandang néi chuyén véi
ai? Ho dang quan tam diéu
gi nhat?

o  Chan dung va nhu cau:

3. Thong diép chinh (Core
message):

o N&uchicd 1 caudétom
tat tat ca ndi dung kénh
ban thi d¢ la cau gi?

o  Thong diép:
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Bai tap 3: Xay dung tuyén noi
dung chinh

Sau khi xac dinh dudc cac yéu to
c6t 16i, AIM tin rang ban da co thé
nhan dién dugc cac tuyén ndi dung
phu hgp cho kénh cia minh. Hay
dién vao khung ggi y dudi day, va
ding quén la ban hoan toan cé thé
thay déi khung phu hdp vSi mong
muén cta ban than.

79

Pillar 1: Chuyén mon, ky nang
cot 16i (Nai xay dung uy tin cla
ban)

o  Mucdich:

............................................
............................................
..........................

. N

o  Ggiy format/kénh:

:
............................................
............................................

---------

Pillar 2: Cau chuyén, trai
nghiém ca nhan (Ngi dung kinh
nghiém agency dé ké chuyén)

o Mucdich:

o  Ggiy format/ kénh:

Pillar 3: Testimonials (Nhing
trai nghiém thuc té lam vi du)
o  Mucdich:
o  Ggiy format/kénh:
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Bai tap 4: Xay dung content
plan 1 tuan

Va gid thi, ban hay két hgp tat ca
nhiing yéu t6 da xac dinh va xay
content plan nhé. Ban c6 thé su
dung bang ggi y dudi day.

Muc tiéu
ndi dung

N&i dung
y tuédng

Design/
video brief

Gi& dang

Thi 2

Thu 3

Thi 4

Thu 5

Thu 6

Thu 7

Chii
Nhat

80
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BI‘;\I THAI‘ZKH AO
CUA BAN/ [n

Bai tap 1: Md khoa kho y tudng -

Brainstorming

e Chi dé trung tam ciia t6i la: Chia sé bai hoc thuc chién & tu duy phat
trién cla mdt marketer v8i 2 nam kinh nghiém tai agency.

e 8y tudng do Al ggiy khi Linh nha su trg giup:

o Nhiing sai lam phd bién clia marketer mdi vao agency

o Hudng dan: Quy trinh viét brief cho ngusi méi bat dau

o Storytime: Ngay dau tién di lam tai agency - cl sdc va bai hoc

o Cong cu Al giup tiét kiém 2 gid mdi ngay cho marketer tré

o Goéc nhin khac nhau gidia client - agency: Biéu khéng ai néi véi ban

o Life lesson: Cach vugt qua cam giac “minh chua du giéi” trong
nganh sang tao

o Case thuc té: T8i uu mét chién dich nhé (Mini campaign) nhu thé
nao

o Series “tUf t& md dén chuyén mdn”: Minh da hoc nghé content
strategy ra sao
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Bai tap 2: Xac dinh cac yéu td cot

l6i clla content plan

1. Muc tiéu ngi dung (Content goal):
Gilip marketer tré 0-1 nam kinh nghiém hiéu dugc cach van hanh agency
va ndm dudc cac ky nang thuc chién cd ban théng qua nhitng bai hoc, vi du
thuc té va céng cu hitu ich.

2. Khan gia muc tiéu (Target audience):
Chan dung:
o  Sinhvién nam 3-4 quan tam marketing
o  Marketer tré méi vao nghé (0-1 ndm kinh nghiém)
o  Dang cam thay ma hd, thiéu dinh hudng, hodc tu ti vé nang luc
Nhu cau:

o  Kién thiic &p dung ngay, dé hiéu

o Nhiing cAu chuyén that dé hoc ti trai nghiém ngudgi di trudc
o Hudng dan don gian vé quy trinh, cdng cu, ky nang agency
o  Déng luc va dinh hudng phat trién nghé nghiép

3. Thong diép chinh (Core message):
TU nhitng ngay dau chap chiing budc vao agency, tdi ké lai nhiing bai hoc
thuc chién va tu duy phat trién dé gitp ban tu tin budc di trong hanh trinh
dau tién.

Bai tap 3: Xay dung tuyén néi

dung chinh

e Pillar 1: Kién thiic va ky ning xay dung chién ludc ndi dung.
o Muc dich: Chia sé kién thiic vé cach xay dung chién lugc ndi dung
o  Ggiy format/ kénh: TikTok: Video huéng dan 30-60s; LinkedIn: Bai
viét dai (How-to, checklist)

e Pillar 2: Cau chuyén hoc héi thém kién thiic va trai nghiém ca nhan khi
lam viéc
o Muc dich: Tao su gan gii, két ndi cdm xUc; Chia sé hanh trinh “tir to
mo dén chuy&n mén”
o Gogi y format/ kénh: TikTok: Storytime 45-60s; LinkedIn:
Storytelling, bai hoc ca nhan

e Pillar 3: Testimonials
o Muc dich: Minh hoa kién thiic bang case that trong céng viéc, ting
do tin cay va tinh thuc tién
o  Ggiy format/ kénh: TikTok: Case breakdown nhanh; LinkedIn: Mini
case-study 1 trang 82
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Bai tap 4: Xay dung content plan
1 tuan

Va gid thi, ban hay két hop tat ca nhiing
yéu td da xac dinh va xay content plan
nhé! Ban co thé sir dung bang gai y
dudi day:

Thi 2 Thi 3 Thi 4 Thi 5 Thi 6 | Thua?7 Chl Nhat

Chia sé kién Storytelling Xay dung uy

thic chuyén tao két ndi tin

mon

3 sailam Storytime: Recap 1 tuan

phé bién khi Ngay dau lam viéc cla

viét brief tién vao mot marketer

clia agency va 2 nam kinh

marketer bai hoc vé nghiém va

mi “dliing ngai nhiing diéu

héi” minh rit ra

Design/ Bai viét Setup don Video dai 60
video nhiéu anh, gian, giong gidy, bao gom
Brief vGi ndi dung ké tu nhién, cac canh khi

chia sé kém text dilamviéc é

dugc ghi highlight agency va

truc tiép quote nhing hém

trén visual. hoc thém kién

Visual véi thic

vibe gan

gli, bat mat

LinkedIn TikTok TikTok

20:00 20:00 21:00
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Ban than mén,

Hanh trinh xay dung thuang hiéu ca nhan chua bao gid la
dé dang. Nhiing ngay dau ban sé thay lung ting, ddi lic
nan, doi khi ty hdi “minh cé dang lam ding khéng?”.

NhUng cung glong nhu bat ky diéu gi co gia tri, nerng thu
bén ving ludn can thai gian dé hinh thanh va can ban du
kién nhan dé di dén cung.

Gilra tat ca su bdi rdi ay, rat dé dé ban muén nuong tua
hoan toan vao AL nhu mét chiéc phao an toan, mot cong
cu nhanh - tién va ludn sdn ciu tra I8i. Nhung cang di
sau, ban sé nhan ra mét sy that don gian. Bé chinh la Al
c6 thé hd trg ban, nhung né khong thé tré thanh ban.

Suy cho cung, du ban (ng dung Al sdu dén dau, Al van
khong thé nhin thay toan bo nhing trai nghiém, ca vap
nga hay nhitng dau mac da tao nén con ngudi ban hém
nay. Chinh nhiing diéu tudng chling rat riéng tu ay lai a
phan khéng thé thay thé, chat liéu tao nén linh hon, su
rung déng va stc hat trong cu chuyén cla ban. Diéu ma
khéng mét dong chit ndo do Al viét ra cé thé cham tdi.

Pung ép minh phai viét that chun, that hoan hdo nhu Al
dé roi mai lan doc lai thay ndi dung vé hon. Khi ban cho
phép ky tc, trai nghiém va goc nhin ca nhan budc vao
tling con chil, cAu chuyén sé tu nhién trd nén séng dong,
gidu cdm xuc va mang tiéng ndi rat riéng ma khong cong
cu nao mo phong dugc.

Cudn ebook nay chi la diém khdi dau. Phan con lai L&
hanh trinh cta bén bi mé long dé ké ciu chuyén cla
ban, thit réi sai va trudng thanh qua tiing ndi dung ban
taora.

Hay cU tiép tuc budc, du téc d6 cé cham ciling khéng
thanh van dé. Vi ting bai viét, tiing video, tiing y tudng
ban dua ra, déu [A mot vién gach xay nén thuong hiéu ca
nhan ma ban mong mudn.

VA r6i mét ngdy, ban sé& nhin lai v mim cusi: “Hod ra
minh da di xa dén vay.”

AIM van & day, dong hanh clng ban trén ting ching

dudng. Chic ban tiép tuc tao nén mot hanh trinh that
dep phia trudc.
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